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A B O U T  S A F F RO N A RT 

Founded in 2000 by Minal and Dinesh Vazirani, Saffronart is a leading international 

auction house, and India’s most reputed, with nearly five hundred auctions to its credit. 

Its flagship gallery is in Mumbai, with offices in New Delhi, London, and New York. At 

the forefront of selling Indian art, Saffronart has, over the past twenty-one years, held 

online and live auctions, exhibitions, and Dialogues in Art, working with collectors, 

galler ists, and artists to develop a strong market for art and aesthetics. Its focus is to 

br ing transparency to the auction process and provide easy access and information to 

collectors around the world. Saffronart’s services go beyond auctions to include pr ivate 

sales, appraisals, and valuations for clients. Saffronart has set several global benchmarks for 

online auctions and was the subject of a case study at Harvard Business School in 2005. 
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